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Prologue

Assoc. Prof. Dr. Weerapong Paesuwan
President of the National Innovation Committee

The tourism industry plays a key role in Thai economy, accounting for one-fifth of the nation’s gross domestic
product. It creates commercial activities that generate investment and jobs across many sectors including

hotels and accommodations, restaurants, logistics and tech startups.

The National Innovation Agency (Public Organization) (NTA) recognizes the potential of Thailand’s tourism
industry as the number of visitors to the Kingdom and revenue continue to grow annually. This positive
growth allows innovators to enhance tourists’ experience by increasing their choice of activities, improving

overall services and connecting local communities to international visitors.

We focus on improving and promoting three key sectors in Thai tourism industry. To start with, cultural
tourism helps showcase Thai history through traditional ways of life and architecture, among other things.
Secondly, agro-tourism shares farming practices and knowledge on how to add value to agricultural products,
while encouraging income distribution to local producers. Finally, health and wellness tourism inspires good

health and happiness among visitors.

To show the potential of the tourism industry and opportunities for creating traveltech, NIA, working in
collaboration with the Geolnformatics and Space Technology Development Agency, Naresuan University and
the Royal Photographic Society of Thailand, launched the “Innovation Thailand Photo Contest 2019” under
the theme “Traveltech Innovation”. Submitted pictures were placed in one of two categories—photographs

taken by drones or cameras.

In total, 1,353 pictures were submitted to the contest. Out of that number, 176 were photographs taken by
drones, while 1,177 were taken by digital or film cameras. The contest aims to increase the public’s understanding
of traveltech through the work of professional and amateur photographers portraying the challenges and
opportunities for this technology in Thailand. They also reflect some good ideas for ways that startups can
get involved in the three sectors of Thai tourism mentioned above—culture, agriculture, and health and

wellness tourism.

We hope that the pictures from the contest, including those collected in this photobook, will encourage

innovators and creative citizens alike to develop traveltech that sustains and enhances Thai tourism industry.

PAUINYUANYNY

Destinations



Boulvdo (menlne):
foutivdo (MuNdunnE):
AR E

Writer:

AN R R DNV ER

Editor for English text:

AWag:

Photographs:

dnvilee:

Publisher:

ISBN:

Pl RGN
Destinations

USHEN WIILALSEH
Paritta Wangkiat

LANYISEN UDALDDS
Katrya Bolger

AsUszMIAMWaNIEUTRNSSH UszdTl 2562
ATNNUUINNSSULIAIEIE (DIANSUABL)
Innovation Thailand Photo Contest 2019
National Innovation Agency (Public Organization)

AUnUUINNTTULUIBIEH (DIANITUINBU)

NSENSIINTAAUANET INLNAARS IDLHALLINNTTY

National Innovation Agency (Public Organization)

Ministry of Higher Education, Science, Research and Innovation

978-616-8261-63-7



DAKUBUABNT

Destinations



Al wananyin A InDDNLAUNY
ot vtpaFnAsItv TLEIR

In your life, you have likely encountered a photo
that inspired you to travel the world.
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A picture that makes you want to go
to the distant valley and breathe the morning air.
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A picture that prompts you to hop on a canoe
and find a new route into the lush rainforest.
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A picture that urges you to take partin
an important annual celebration.
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Perhaps...that picture may drive you
to seek out a beautiful sunset.
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Anyone can share pictures online nowadays.
Pictures become the medium for exchanging
people’s experiences.
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For centuries, the fear, the uncertainty and
the unknown of what awaits at the end of the road
has grounded people despite their dreams to travel long distances.
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People, therefore, could see a clearer picture of the faraway destinations
and became more courageous to travel there.
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Unmanned Aviation Vehicles or “drones”
are merged with digital imaging technology.
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Recreational drones have become a popular device
used for recording memorable journeys
by the travelers of the 21% century.
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Drones’ bird-eye’s view images
have changed the way humans perceive the world.
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The drone opens us up to new landscapes, and allows us
to witness the different forms of life on earth.

OUUNYUANLNN oy

Destinations



uauaﬂﬂWﬂUaauuﬁaduaaﬂuﬂwamﬂgaaauamaam
MGVHﬂGWHAI@HSSSMU?M 153} ﬂWSﬂSwMWUDGM1Hﬂ8

It helps us identify the geographical and environmental
changes caused by either natural ecological processes or human activities.
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Our trip planning can now be done
easily and swiftly.
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57% of travelers use smartphones as their trip planners."”
They can search for their destination information
within only minutes before their bus departure.
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WNeILA LAAANUULASDIHD ALY
ISIAUND “NDvan”
After a few clicks on a search engine,
we discover something “authentic” awaiting us.
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Meet an outdoor spa
that offers a fresh travel experience.
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WUBANDIUAIANUATNS
Find evidence of faith.
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Travel and tourism spur economic growth,
accounting for 10.3%
of the world's total economic activity in 2019.1!
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Access to travel data turns tourists into
“Free Independent Travelers”,
whose numbers will increase to 1.8 billion globally by 2030.5!
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On one hand, TravelTech responds to
the travelers’ desire for adventures.
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The number of tourists surged
to more than 1.5 billion in 2019,
a 59-fold increase from seven decades ago.
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Many people rush
from one destination to another
just to boast about how many places
they have been to online.
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This influx of tourists ends up consuming many of the world’s resources.
[t’s estimated that the energy consumptionin the tourism sector
will increase 154% by 2050.F!
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Water consumption and solid waste disposal
will increase 152% and 251% respectively.[®!
All for serving the convenience and comfortability of tourists.
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TUDRAINNTSTUNSVIDILNEN

Artificial Intelligence is replacing
labor forces in the tourism sector.
Some workers are losing their jobs.
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Although traveltech brings in opportunities,
it can be a threat to people
who cannot take advantage of them.
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[t may not be wrong to say that our desire to travel
leads to good memories with some bad consequences.
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gounduingunwiutiy...
Get back to that picture...

AN A8 NDDNLALNNY...
iR Laiudvintuitssansuiiu ?
the one that makes us want to travel the world...
Why does it make us feel like that ?
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Perhaps...because of the charms
of the places appearing in that picture.

21D 1SD 8 HUUDIALLUANULIN
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Perhaps because of the smiles of strangers
and the feeling of joy that the picture evokes.
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Perhaps because of our need to be healed
by the places that produce clean food, and
give a sense of security and hospitality.
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But it’s more than that.
Each picture does not show
just the places’ attractiveness.
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On the edge of the frame, there are livelihoods,
social and economic networks,
and the environment entangled
with our travel experience.
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Every place has small-scale entrepreneurs
who intend to add value to their communities.
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Not far from a popular beach,

a group of fishermen run a project to restore vulnerable species,
which will offer returns to the local economy.

.otnﬁ
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FADINISANULANSWLLAZANSLDUSY
In the world’s famous cities,
the diversity of identities and beliefs
calls for respect and acceptance.
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Every tourist attraction we visit
is maintained by human interactions.
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This is an opportunity for us to use traveltech
to connect travelers to the social and economic network
behind the inspired travel picture.
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Epilogue
Dr. Pun-arj Chairatana
Director of the National Innovation Agency (Public Organization)

Emerging technologies are changing the whole supply chain of the tourism industry. As we began 2020,
the industry was slammed by an economic tsunami resulting from the novel coronavirus pandemic. Tourism-
related services including air travel, hotels, restaurants, souvenir makers, the MICE industry (a type of
tourism based on meetings, incentives, conferences and exhibitions) and local businesses need to rapidly

adjust to these unprecedented times.

Over the recent years leading up to the pandemic, the tourism industry experienced two major changes.
Firstly, the creation of travel technology disrupted traditional business by increasing the popularity of online
travel booking. The arrival of this technology changed travelers’ booking habits by allowing them to customize
their travel plans, while seeking out a wider array of experiences in their chosen destinations. We will see

more changes on this front even after the pandemic ends.

Secondly, unmanned aerial vehicles (UAV) technology is increasingly widespread due to the commercialization
of recreational drones. These devices can take bird’'s-eye view pictures of tourist destinations that expand
travelers’ desire to explore beyond the usual landmarks. It creates different expectations among those who
want to discover the beauty of exotic places during their travels. While the tourism industry has undoubtedly
suffered from the pandemic, there are still windows of opportunity for new innovations like drones to help

travel services recover.

These new technologies can be seen as both threats and opportunities for the tourism industry. The sectors
that suffer are usually unable to adjust to these changes and take advantage of these advancements. But
there are many actors who can mine opportunities from these technologies. We can already see that the
combination of traveltech and UAV technology can solve pain points for tourists and business operators,
as well as enhance the capacity of local communities and environmental caretakers to manage tourist

destinations sustainably.

For example, the pictures taken by drones show us the overall stages of the earth. Bird's-eye view pictures
are like maps, with their records of geographical changes and other important data necessary for the protection
of the environment in tourist destinations. Access to drones also creates new possibilities for capturing the

challenges and opportunities for those working in the industry.

This photobook presents several photographs submitted to the judging committee of the Innovation Thailand
Photo Contest 2019 based on the theme of “Traveltech Innovation”. This is our first year accepting pictures
taken by drones, which gives us the chance to see spectacular views of many destinations across the country.
They also inspire us to contemplate the changing nature of the earth and humanity, while encouraging us

to take a long journey to find new ideas for protecting the beauty of the earth, for all of us.
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Innovation Thailand Photo Contest 2019
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Innovation Thailand Photo Contest 2019
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